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Abstract— As the current study has an empirical and impartial nature, a quantitative method was considered 
the best method for achieving the research objectives of the study. A quantitative technique applied in order 
to analyze the current study. Sample design refers to the procedure or method the researcher is willing to 
accept in choosing items for the sample. Research sample was selected using a procedure of random 
sampling and it was carried out in different banks. A total of 140 questionnaires were distributed, however 
128 participants properly filled out the questionnaires. The study applied multiple regression analysis to 
measure the current study. The results show that internal process as balanced scored card has significant 
positive influence on strategic mechanism at 5% level. The results show that internal process as balanced 
scored card has significant positive influence on strategic mechanism at 5% level. The results show that 
organizational capacity as balanced scored card has significant positive influence on strategic mechanism 
at 5% level. The results show that customer as balanced scored card has significant positive influence on 
strategic mechanism at 5% level. Moreover, all beta value is higher than .001. The results show that non- 
financial incentives have a better impact on employee success because they encourage them to be more 
environmentally conscious. As a result, it is proposed that, in order to ensure environmental protection, non- 
financial initiatives be used in accordance with financial measures to enhance internal company processes. 
For example, rather than conventional initiatives that would persuade sustainable change, it is recommended 
that measures related to waste and utilization of specific resources be taken. The methodological results 
further highlight the importance of learning and development as a constant phase rather than a seasonal 


operation. 
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I. INTRODUCTION 


The viewpoint of structural theory has been broadly adopted 
in the social sciences in order to analyze social and 
institutional developments as well as their causes and 
implications (Long et al. 2020). Strategic management 
analysis focused on an interpretive aspect was also inspired 
by institutional theory (Anwar, 2016). Thus, by taking an 
institutional viewpoint, the analysis explores the 
technicalities of management strategies and seeks to 
research the social and cultural forces that form the 
mechanisms and complexities of transition. Literature on 
strategic management studies drawing on the institutional 
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logic viewpoint traditionally based on the macro and meso 
levels; however, current literature emphasizes the relevance 
of the micro level (Kankaew, 2020). These experiments 
were designed to explain the complex contexts in which 
several ILs communicate. For example, Ali, (2020) 
analyzed political and administrative logic in the sense of 
performing arts, which shapes their viewpoint by using 
budgets in the two cases they adopted. They concluded that 
the real variables of the situation have an impact on 
organizations and become "especially vulnerable to certain 
logics and less so to others" (Abdullah, et al. 2017). In the 
meantime, Anwar & Ghafoor, (2017) investigated 
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competing ILs in a Swedish football organization and 
observed the situation-specific aspect of the manner in 
which corporate and sports ILs merge decision-making in 
specific situations. Other accounting researchers 
investigated how competing ILs communicate with other 
situations/contexts (Fan & Hui, 2020). 


In recent decades, some strategic management analysis has 
been based on case studies in diverse settings, but the bulk 
of these studies found the research 'story' to be merely a 
‘reference.’ A 'place' where the strategic management is 
being analyzed or a 'context' against which researchers 
appear to classify samples to establish MA theories. 
However, recent exposure to circumstances shows that, 
more important than the context, more focus needs to be 
placed on the particulars of the situation. This assumes that 
the setting is not just the location or history, but should be 
the subject of the analysis. Furthermore, studies that take the 
perspective of the strategic management to examine the 
situated essence of strategic management activities consider 
to be formed at the level of the organizational sector. 
Afterwards, they research how rationality interacts with a 
real organization. This viewpoint is analogous to a vast 
number of existing research in the field of institutional 
philosophy. For example, (Anwar & Balcioglu, 2016) stated 
that "institutional logics are conceived primarily as given, 
fixed and hardly evolving in their journey through 
organizations," while Ali, (2021) stated that ILs are 
"situated and fluid" and that ILs' present viewpoints are 
"inattentive to the places and periods in which order is 
shaped and logics run" (Faizova et al. 2020). They made 
assumptions about the institutional philosophy in which 
transitions (the dynamics of institutional theory) occur in 
ILs due to tensions and disputes between logic at the 
organizational level. On the other hand, Anwar, (2017) 
argued that the prevalent structural studies in strategic 
management lack a strong distinction between current and 
new frameworks and a basis for understanding how the 
structures form the behavior of the agents. It is important to 
show that it is the agents who really make up the systems. In 
comparison to the above-mentioned studies by Rafiq et al. 
(2020) and Anwar & Qadir, (2017), which concentrated on 
field-level ILs and how they operate within particular 
organisations, the Demir et al. (2020) paradigm focused on 
specific agencies within organizations and how they form 
strategic management activities. However, the framework 
of Ecem et al. (2020) was criticized for not specifically 
recognizing the position of actors and the power of the 
organizational sector. In addition, recent research on the IL 
perspective have explored how multiple and conflicting ILs 
can contribute to "practical variance" (Anwar & Shukur, 
2015). These studies considered social orders arising from 
a network of interrelated logics at the level of society in 
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general and at the level of organization in particular. Studies 
used to concentrate mainly on IL at the organizational level; 
however, recent calls have been made to explore how ILs 
work within individual organizations (Ievdokymov & 
Zavalii, 2020). 


Il. LITERATURE REVIEW 


The BSC was first presented at the Harvard Business School 
in the early 1990s by Robert Kaplan and David Norton. At 
the beginning of this century, BSC has been proposed as the 
basis for a "strategic management framework" that has been 
widely known and implemented around the world (Andavar 
& Ali, 2020). BSC has arisen as a result of the realization 
that one success metric alone is insufficient to capture the 
entire performance kit of the organization (Hameed & 
Anwar, 2018). For example, financial metrics are often 
perceived to be "lagging performance indicators" due to the 
fact that these indicators "document the impact of decisions 
not as decisions are taken, but rather when the financial 
impact of such decisions materializes, which could be long 
after decisions have been taken" (Harguem, 2021). For 
example, Cokins & Capusneanu, (2020) argued that at a 
time when some managers and academic scholars were 
focused on financial measures, others said ‘forget financial 
measures; boost operational measures such as cycle time 
and defect rates. The quarterly statements will be followed" 
(Anwar, 2017). Following this stimulus from both the 
profession and the academy, the BSC has arisen to allow 
managers to observe every company from four distinct 
viewpoints consumer perspective, internal business 
perspective, creativity and learning perspective and 
financial perspective. In addition, the four client, internal 
market, creativity and learning and financial viewpoints 
provide managers with responses to the following four 
fundamental questions: "How do consumers see us?" "What 
do we have to excel at?" "Will we change and build value?" 
and "How can we look at shareholders?" respectively 
(Fedushko et al. 2021). Referring to the above instruments, 
a number of researchers objectively investigated 
correlations (Qing-Rui et al. 2020) and disparities (Yeshitila 
et al. 2020) between TDB and BSC. For example, Bessire 
and Baker (2005) have critically examined the BSC and 
TDB in a positive manner. They concluded that there was 
complementarity between the two instruments. While the 
TDB sought to lay down reliable theoretical roots for its 
presumption, it did not necessarily devote sufficient 
attention to building consensus. In the other hand, though, 
the BSC has a complex and ambiguous view of the political 
dimension of management regulation, the BSC became 
generally more realistic, although it did not have a scientific 
basis. In the meantime, Bourguignon and his collaborators 
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have studied "verbal and ideological theories that form the 
basis of both approaches" (Anwar, 2017). Their 
investigation has broadened the mainstream viewpoint with 
regard to PMS, which are usually carried out with regard to 
political and organizational significance, although 
ideological and perspectives have been largely overlooked. 
Furthermore, in the above study, the same authors analyzed 
in more depth the underlying ideological assumptions of the 
two methods. Their goal was to "explain the gaps between 
them and explore the degree to which the ideological 
assumptions are consistent with the local ideals of American 
and French culture" (Kelliher et al. 2020). The research 
paper argued that the main gaps between the two methods 
are likely to be illuminated by ideological assumptions. 


MI. RESEARCH METHODOLOGY 


Conceptual framework 










Vision 
Strategy 


Research Hypotheses 
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The research indented to investigate the influence of the 
balanced scorecard's evolution as a strategic mechanism. To 
measure the current study, the researchers used four 
balanced scorecard perspectives (financial, internal process, 
organizational capacity and customer). Earlier mentioned 
balanced scorecard perspectives are independent factors in 
the current study on the other hand strategic mechanism at 
banking sector is dependent factor. A quantitative technique 
applied in order to analyze the current study. Sample design 
refers to the procedure or method the researcher is willing 
to accept in choosing items for the sample. Research sample 
was selected using a procedure of random sampling and it 
was carried out in different banks. A total of 140 
questionnaires were distributed, however 128 participants 
properly filled out the questionnaires. 


Research hypothesis 1: Financial as balanced scorecard perspective influences significantly bank strategic mechanism. 


Research hypothesis 2: Internal process as balanced scorecard perspective influences significantly bank strategic mechanism. 


Research hypothesis 3: Organizational capacity as balanced scorecard perspective influences significantly bank strategic 


mechanism. 


Research hypothesis 4: Customer as balanced scorecard perspective influences significantly bank strategic mechanism. 

















Findings 
Table 1: Factor analysis- Observed Data Correlation Matrix 
Items Financial Internal process Organizational capacity Customer 
Financial 1.00 
Internal process .87 
Organizational capacity .62 1.00 
Customer Al .51 1.00 
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Table (1), demonstrates observed data correlation matrix which conducted by applying factors analysis for all variables 


(financial, internal process, organizational capacity and customer). The findings revealed that all variables’ range between 
0.001 to 1.00 this indicated that all factors are sufficient to be used to measure strategic mechanism. 


Table 2: SAS PCA Output 





























Eigenvalues of the Correlation Matrix: Total = 10 Average = 1 
Items Eigenvalue Difference Proportion Cumulative 
Financial 2.01256876 0.328947350 0.2933 0.6291 
Internal process 2.67689526 1.54423985 0.3152 0.8121 
Organizational 1.13265541 0.27032318 0.2151 0.9201 
capacity 
Customer 0.86233223 0.10125212 0.0615 1.0000 














Table (2), demonstrates SAS PCA Output which conducted by applying factors analysis for all variables (financial, internal 


process, organizational capacity and customer). The findings revealed that all variables are sufficient to be used to measure 


strategic mechanism. 


Table 3: Correlation Analysis 













































































Correlations 
Financial | Internal | Organizational Customer | Strategic 
process | capacity mechanism 

Financial Pearson Correlation | 1 

Sig. (2-tailed) 

N 128 
Internal Pearson Correlation | .398™ 1 
process : f 

Sig. (2-tailed) .002 

N 128 128 
Organizational | Pearson Correlation | .417™ 529" 1 
capacity 

Sig. (2-tailed) .000 .000 

N 128 128 128 
Customer Pearson Correlation | .592™ A78™ .493™ 1 

Sig. (2-tailed) .000 001 .000 

N 128 128 128 128 
Strategic Pearson Correlation | .536™" .601™" 499** 611° 1 
mechanism - : 

Sig. (2-tailed) .000 .000 000 000 

N 128 128 128 128 128 
** Correlation is significant at the 0.01 level (2-tailed). 








As it can be seen in table (3), the correlation analysis 
between organizational learning (financial, internal process, 
organizational capacity and customer) as independent 
factors and strategic mechanism as dependent factor. The 
finding revealed that the value of Pearson correlation (r= 
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536°" p<0.01), between financial as balanced scored 
element and strategic mechanism this indicated that there is 
positive and strong correlation between financial as 
balanced scored element and strategic mechanism, the value 
of Pearson correlation (r= .601** p<0.01), between internal 
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process as balanced scored element and strategic 
mechanism this indicated that there is positive and strong 
correlation between internal process as balanced scored 
element and strategic mechanism, the value of Pearson 
correlation (r= .499™ p<0.01), between organizational 
capacity as balanced scored element and strategic 
mechanism this indicated that there is positive and strong 
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correlation between organizational capacity as balanced 
scored element and strategic mechanism, and the value of 
Pearson correlation (r= .611™" p<0.01), between customer 
as balanced scored element and strategic mechanism this 
indicated that there is positive and strong correlation 
between customer as balanced scored element and strategic 
mechanism. 


Table 4: Multiple Regression Analysis 




















































































































Models Fixed Effects Model 
Coefficient T-ratio P-value 
Model 1 Const -36.6287 -1.601 0.1111 
(Financial) Beta 549 .000 
Size 4.45119 1.884 0.0612* 
Adj R? 0.7511 
F-Value 18.5378*** 
Durbin- Watson 2.9351 
Model 2 Const 15.3346 0.7224 0.471 
(Internal Process) Beta .601 .000 
Size -0.234605 -0.105 0.9165 
Adj R? 0.7636 
F-Value 19.7664*** 
Durbin- Watson 2.1236 0.8449 
Model 3 Const -5.03198 -0.1959 0.6197 
(Organizational Capacity) Beta .639 .000 
Size 1.67627 0.6454 
Adj R? 0.7435 
F-Value 17.8438*** 
Durbin- Watson 1.5361 
Model 4 Const -5.03198 -0.1959 0.6197 
(Customer) Beta 501 .000 
Size 1.67627 0.6454 
Adj R? 0.6871 
F-Value 17.8438*** 
Durbin- Watson 1.5361 
* significant at 0.10, ** significant at 0.05 and *** significant at 0.01 
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rVELS 








The results show that financial as balanced scored card has 
significant positive influence on strategic mechanism at 5% 
level. The results show that internal process as balanced 
scored card has significant positive influence on strategic 
mechanism at 5% level. The results show that internal 
process as balanced scored card has significant positive 
influence on strategic mechanism at 5% level. The results 
show that organizational capacity as balanced scored card 
has significant positive influence on strategic mechanism at 
5% level. The results show that customer as balanced scored 
card has significant positive influence on strategic 
mechanism at 5% level. Moreover, all beta value is higher 
than .001. All models have very high adjusted R? (0.7511, 
0.7636, 0.7435, and 0.6871 respectively) indicating the 
ability of the models explaining the variation of strategic 
mechanism due to variation of independent variables is very 
high. The F-value shows that the explanatory variables are 
jointly statistically significant in the model and the Durbin- 
Watson (DW) statistics reveals that there is autocorrelation 
in the models. 


IV. CONCLUSION 


The study examines the relationship between the balance 
scorecard perspectives and strategic mechanism at banking 
sector. The study applied multiple regression analysis to 
measure the current study. The results show that internal 
process as balanced scored card has significant positive 
influence on strategic mechanism at 5% level. The results 
show that internal process as balanced scored card has 
significant positive influence on strategic mechanism at 5% 
level. The results show that organizational capacity as 
balanced scored card has significant positive influence on 
strategic mechanism at 5% level. The results show that 
customer as balanced scored card has significant positive 
influence on strategic mechanism at 5% level. Moreover, all 
beta value is higher than .001. All models have very high 
adjusted R? (0.7511, 0.7636, 0.7435, and 0.6871 
respectively) indicating the ability of the models explaining 
the variation of strategic mechanism due to variation of 
independent variables is very high. The F-value shows that 
the explanatory variables are jointly statistically significant 
in the model and the Durbin- Watson (DW) statistics reveals 
that there is autocorrelation in the models. The results show 
that non-financial incentives have a better impact on 
employee success because they encourage them to be more 
environmentally conscious. As a result, it is proposed that, 
in order to ensure environmental protection, non-financial 
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initiatives be used in accordance with financial measures to 
enhance internal company processes. For example, rather 
than conventional initiatives that would persuade 
sustainable change, it is recommended that measures related 
to waste and utilization of specific resources be taken. The 
methodological results further highlight the importance of 
learning and development as a constant phase rather than a 
seasonal operation. 


V. RESEARCH LIMITATION AND FUTURE 
RESEARCH 


Similar to other studies, the thesis is limited by a few 
research limitations. One way to conduct prospective 
research projects is to consider the drawbacks. The first 
constraint is the sample size range. Since the analysis used 
a case-based survey, it's impossible to extrapolate the 
findings. Furthermore, since the energy market is capital 
intensive, it necessitates the addition of control variables 
such as political and regulatory variables in order to 
completely comprehend it. Future researchers can approach 
this problem with more variables in mind, such as political 
and regulatory issues, socio-cultural factors, and so on. 
Another weakness is something that has to do with the 
technique. Despite the fact that the research architecture has 
generalizability and empirical truth, there is still space for 
subjective exploration of the phenomenon. Since the BSC 
system is not yet completely developed in this case, it would 
be immensely useful to analyze the issue using a qualitative 
approach as well. Furthermore, the analysis involves the 
operationalization of environmental protection, although 
two other elements, economic and social dimensions, are 
unable to be operationalized due to time limitations and the 
nature of the research. 
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